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FOREWORD

Thank you for your interest in the
Executive Director of Communications
position at the University of
Southampton.

The Executive Director of Communications is responsible for
leading, developing,andimplementingastrategic approach to
the University’s internal and external communications to enable
us toachieve ourambitions. The postholder will play an essential

partinshowcasing our University Strategy.

The needforinternationally excellent, research-intensive
universities like Southampton to help tackle some of the world’s
biggest challenges has never been moreimportantand urgent.
Atthe University of Southampton, ouraimis to change the
worldforthe better. Bringing together our research, creativity,
and knowledge, we educate the next generationand focus on
creating groundbreaking impact.

We care about the challenges that humanity is facingand work
tosupportothers onbothalocaland global scale. Join usinthis
workas the Executive Director of Communications and you will
have the opportunity to help us make atangible difference to
future generations.

Our Strategy, with people atits heart, usesa Triple Helixmetaphor
todescribe how our excellence in research, education,and
knowledge exchange and enterprise, work together to make the
University of Southamptonapproach distinctive.

Since the launch of our Strategy in January 2021, we have made
good progress towards our goals. We have approved significant
investment to develop our estate, provided more support to
students and staff,and are working towards greater recognition
for successes within our community.

Currently ranked 81st in the world*, we have bold ambitions
toadvancethis position and, as the Executive Director of
Communications, you will be key to achieving this. Weare
already known as afounding member of the UK’s prestigious
Russell Group of leading research-intensive universities,
and withacampus in Malaysia, others planned, and major
partnerships across the world, we have aglobal outlook that
attracts the most talented staff and students.

Thisisafantastic opportunity to take your career to new
heights. As the Executive Director, you will lead the development
of the narrative that tells the story of the University of
Southampton’s success. You will lead a high-quality, effective,
and customer-focused communications function, ensuring that
the University’s reputationand recognition grow as we deliver
ourambitious Strategy.

*QS World University Rankings, 2024
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Ourinfluential research is leading the
way to a sustainable future that puts
the world’s most vulnerable children
atthe heart of policy. Craig Hutton,
Professor of Sustainability Science,
and his team produced the first
comprehensive worldwide analysis
of the climate risks to children. The
Children’s Climate Risk Index (CCRI)
has been supported by the Data for

Children Collaborative, which includes

UNICEF and Save the Children, plus
amulti-university team led by the
University of Southampton.

The results were presented at the UN
Climate Change Conference, COP26.

Image: Flooded schoolin East Jakarta, Indonesia.
Credit: UNICEF/Wilander

Researchers at Southampton are
encouraging schoolgirls to become
scientists when they are older
throughin-person events and hands-
onactivities, thus reducing the
gender gap in science, technology,
engineering,and maths (STEM).

On 29 March 2023,agroup of 15
Shirley Infant School six-and seven-
year-old schoolgirls came to the
University’s high-voltage lab to learn
about electricity. The activities the
girls engaged in involved, batteries,

wires, copper wire,and magnets. They

were able to create circuits and learn
about conductors and insulators.

TOGETHER WE ADVANCE

Together we can make a real impact on the future.

Our University community is committed to the highest
quality ineverythingwe do. We have a global reputation
forour passion and ability to work collaboratively

in deliveringworld-class education, researchand
innovation that makes a realimpact on society’s biggest
challenges.

To meet those challenges head-on, we must haveateam
thatis reflective of societyand our students. We strive
for greaterinclusivity in our community. Diversityisa
strengthand makes us more creative,acceleratingour
impactonsociety. We celebrate an equaland respectful
environment in which people fromall walks of lifeand
backgroundsare welcometojoinus.

Our peopleinspireand empower one another
toshareandapply their knowledge to transform

lives. Theyare key to what we do,and whoweare.
Working collaborativelyandfosteringa culture of
transformational leadership are two of our five core
values. These values form part of our University Strategy
andarethereto help usachieve our overall purpose and
vision: toinspire excellence, toachieve the remarkable,
and buildaninclusive world. Find out more about our
values on page six.

Our peopleare our University, whichis why our Strategy
andall of our activities focus on the communities that
make up our institution. We are made up of brilliant
minds, motivated leaders and passionate changemakers.
By working collaboratively, we canachieve incredible
things.

Our exceptional students shareinthe journeys of
discoveryand become confident thinkers who can realise
their full potential. We attract high-quality students
from over 130 countries,and educate students through
University of Southampton Malaysiaand collaborations
with prestigious partners globally.

Asourstudents become graduates of the University,
they join our wider global community of over 280,000
alumni, with accesstoanetwork that can provide further
opportunitiesacross the world.

Asaforward-thinkinginstitution, we will strengthen our
reputation, increasing our nationaland international
rankings to secureapositioninthetop 1ointhe UKand
strengthen our positioninthetop 100 internationally.

Our strongresearch partnerships, publicengagement
andachievementsin entrepreneurial activities have been
recognisedinourverystrongall-round performancein
thefirstand second Knowledge Exchange Framework
(KEF) exercises.

Collaborate with us: together we advance.

Find out more
The University Strategy
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People are at the core
of our Triple Helix

Our values provide the lens through
which we make decisions, guiding our
actions, collective behaviours and
systems.

Theyareintegral to our purpose of
buildinganinclusive community that
makes positive change.

PURPOSE
AND VISION

We inspire excellence to
achieve the remarkable and
build an inclusive world

We are ambitious, both personally
and institutionally, which requires us
to be collaborative and collegial.

Asacommunity of talented
individuals, our systems need
to enable and empower us. Our
community upholds academic
freedomand develops through
constructive, civil debate.

Ensuring different views are heard People Education Research Knol:NIedge g
allows us to make the best decisions. exc ang_e an
enterprlse

Our highly-ranked education, research and knowledge
exchange and enterprise (KEE) are already distinctively
intertwined.
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By strengtheningand increasing these links, our Triple Helix
approach willachieve greaterimpact and accelerate new
ways to tackle the world’s most complex problems.

This scaling up isa challenging goal we commit to achieve; its
reach and ambition sets us apart.

Ourannual Vice-Chancellor’s Awards recognise and Our staff and students at Winchester School of Art collaborated Dr Kamil Zwolski, Associate Professor in International Collaborations with prestigious partners such as the Singapore
celebrate the exceptional contributions made by our with fashion designer Liang Mingyu for her sustainability Politics, was awarded a prestigious National Teaching Institute of Management allow students to study a wide range of

staff duringthe academic year. sculpture, ‘Masai Mara’, as part of their ‘Itinerant Objects’ Fellowship in 2022 for his innovative approach to teaching. subjects and undertake research inan international environment.
programme for Tate Exchange.




EQUALITY,
DIVERSITY
AND
INCLUSION

It matters to us in all that we do.

Atthe University of Southampton, we believe that we
canonlytruly play our partin supportingsociety if we are
reflective of society. We are therefore passionate about
creatingaworkingenvironmentin whichyouare freeto
bringyour whole selftowork.

Wearefocused on creating supportive workplaces for
allwhere discrimination has no place. The way in which
you choose tolive your life has no bearing onyour ability
todoyourjob. Likewise,age, gender, disability, sexual
orientation, religion, social background, ethnicity or any
otheridentifyingfactor will never beaconsideration
here.Instead, we are determined to always treat our staff
equally, fairlyand with respect.

We welcome people fromall walks of life,and as such,
we championauniquely diverse working environment
inwhich every colleagueis able to excel, regardless of
their background or their life choices. Quite simply, we
want toattract likeminded people to our team - people
who careabout the world,and who share our passion for
creatingan innovative and forward-thinkinglearningand
research environment.

Weare proud to support many staffand student networks,

and we encourage these groups to getinvolved in helping
us createaforward-thinkingand desirable workplace. We
areaStonewall Diversity Championand weareimmensely
proudto have our institutional Athena SWAN silver award
renewed, which underpins our pledge to improve equality
forwomen. Wearealso delighted to have received the
Race Equality Charter bronze award from Advance HE,
which recognises that we have a solid foundation for
eliminatingracialinequalitiesand developinganinclusive
culturethat valuesall staffand students.

Wealso support flexible workingandare proud of our
openand supportive working environment; with options
suchasjob sharesavailable, we ensure opportunities are
equalandfocused onthe needs of our colleagues. We
know that change and improvementisacontinual process,
and our community isabig part of this,so we always want
tohearfrom our staffabout howwe can create the best
possible working experience.

éd

As the Associate Vice-President, ED&l and Social Justice,
| believe thisimportant role is a signal of our University’s
real commitment to become a more accountable and
inclusive community,and to embrace a culture that
reflects all students, staff and employees.”

Pascal Matthias
Associate Vice-President, ED&I and Social Justice



OVERVIEW OF THE ROLE

The University of Southampton is a dynamic global hub
where passion, innovation, and talent merge to shape
the future. Our mission is to address global challenges
through groundbreaking research and education, and we
invite an outstanding individual to join us on this exciting
journey as our Executive Director of Communications.

This roleiis critical to advancing our position as one of the
world’s top 100 universities and gives you an exceptional
opportunity to help the University achieve its strategic
goals through effective communication initiatives.
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Atthe heart of ourinstitutionisavibrant
community of enthusiastic, innovative,and
talentedindividuals dedicated to makinga
positiveimpact on humanity. We are not merely
auniversity; weare aforce for change, crafting
innovative solutions to today’s global problems
withamazing discoveries unfolding within
ourwalls. Inthis narrative, we seek a visionary
leaderto bridge the remarkable workandthe
widerworld.

Asthe new Executive Director of
Communications,your role is multifaceted
and pivotalin elevating our global standing.
Reportingdirectly to the Vice-President
(Operations) and collaborating closely

Dr Katy Rankinand Dr Neil Gostling appeared ina BBC Natural History programme revealing the
secrets of agiant pliosaur, a ferocious predator which inhabited our seas about 150 million years ago.

The documentary, Attenborough and the Giant Sea Monster (BBC One and iPlayer, 20:00, 01
January 2024), followed Sir David Attenborough as he explored the fascinating story of the
enormous marine reptile whose skull was found buried on the Dorset coast.

The University played host to Sir David and a BBC production crew in Spring of 2023.

with the Vice-Chancellorand University
Executive Board, you will be the architect

of our communication strategy,and your
expertise willguide ourinternaland external
communications, providing strategic
leadership toamplify our reputation, our
recognition,and showcase the transformative
work unfolding within ourinstitution witha
strong media presence.

Thisisanopportunityto be part of acommunity
thatvalues creativity and the relentless pursuit
of excellence. Workingin higher education
means you’ll beat the forefront of intellectual
explorationandsocietalimpact. Asthe
Executive Director of Communications, you

will play a pivotal role in supportingthe delivery
of our University Strategy, engaging our staff
community,and fosteringastrongsense of
unity within our professional servicesand
diverseacademicdisciplines.

Atthe University of Southampton, we are
committed to buildinga safe, supportive
community where we cantruly be ourselves.
Weare passionateabout creatingadiverse
environment because we believe we can only
truly meet our objectives if we reflect society.

How to apply

Foraconversationin confidence or
details of howtoapply, please contact

Mark Holleran
southampton@talentedu.co.uk
02032902907

The closing date for receipt of
applications is midnight (GMT) on
Thursday 14 March 2024.

Followingalonglist meeting of the Search
Committee, successful candidates will be
invited toattend avirtual Engagegement
Dayon Monday 15 April 2024.

Interviewsare scheduledtotake placein
personon Wednesday 1 May 2024.

1



ROLE OF THE EXECUTIVE
DIRECTOR OF COMMUNICATIONS

Job Purpose

e Providestrategicleadership tothe
management of the University’s reputation
and the delivery of comprehensive
communication strategiesand media
engagement that enhance the University’s
reputation externallyand creates
engagement withalarge and diverse staff
community internally.

Reportingdirectly to the Vice-President
(Operations) and working closely with
the Presidentand Vice-Chancellor,and
University Executive Board to provide
confidentand robust communications
adviceand guidance.

Have specific ownership of the University’s
reputation in response toarange of high-
profileand sensitive issues, including how
the University prepares forthreats to its
business continuity, including security and
cybersecurity,and how crises are dealt with
effectively.

Key Responsibilities
Strategic communications planning

e |eadthedevelopment,implementation
and delivery of arobust communications
strategic plan that supports the delivery of
the University’s Strategy, its overall goals
and objectives, maintainingand enhancing
its reputation.

Collaborate with the senior leadership team
to ensure that our communication plans
supportbusiness priorities and contribute
to theachievement of organisational
milestones.

External communications

e Supportexternal communications witha
coherentand up-to-date narrative of the
University’s strengthsand achievements,
including highlighting the endeavours of
students and staff,emphasising the depth
and richness of the University’s research
activity, civic engagement,and other
innovative work with practicalillustrations.

Lead the development of new and creative
approaches to share the University’s stories
and news. Establishand lead the approach to
story development, ensuring the creation of

effective, multi-use, sharable content, which
canbeaccessed and amplified by other
teams within the University.

Ensurethatall corporate communications
are accurate, coherent, consistentand
producedtothe highest standards.

Write engaging communications for
external publication.

Mediarelations

e Exploitand coordinate allappropriate media
and social media channels, to communicate
effectively and consistently with all
stakeholdersand members of the public,
with adigital-firstapproach.

Build and maintain strong relationships with
media outlets, journalists,andinfluencers.

Actas the primary spokesperson for the
University, managing mediainquiriesand
interviews effectively.

Support colleagues to be equipped to deal
with mediainterviews.

Internal communications

e Developandimplementinternal
communication strategies to engage and
inform employeesatall levels.

Facilitate communication channels that
fostera positive organisational cultureand
employee engagement, working closely with
senior leaders across the University.

Collaborate with student communications
teams to ensureaconsistentapproachand
styleacross the University.

Proactively engage,and collaborate with
Faculties, Schools, Professional Service
Divisions,and the Students’ Union to deliver
the University’s objectives and foster
excellent working relationshipsandastrong
sense of membership of the University.

Reactive and crisis communication

e Leadonthecreationandimplementation
of effective crisis communication plans,
ensuringthe University’s reputation is
safeguardedin challenging situations.
Develop reputation management protocols
tosupportthisactivity.

Provide calm but confident, robust advice

and guidance to the Presidentand Vice-
Chancellor, Council,and the University

Executive Board where appropriateand act
asour spokesperson when required.

e Advise on complex mattersand create
communications that respondto the
differentand challenging situations that face
universities.

Prepare responses to correspondence on
behalf of the President and Vice-Chancellor
and other members of the University
Executive Board.

Playakeyrolein crisis responsesand
business continuity planning.

Stakeholder engagement

e Ensure effective support for the University’s
civic engagementin Southampton,
Winchester,and the wider South Hampshire
region, working closely with the Vice-
President (Engagement and International)
andthe Director of Civicand Arts.

Budget management

o Developand manage the communications
budget, ensuring efficientallocation of
resources to achieve strategic objectives.

Internal and External
Relationships

Internal

All colleaguesin the University, members of
the University Executive Board, Professional
Services Executive Group,and other senior
managersin the University, Council,and their
committees.

External

SUSU (Southampton University Student
Union) and University alumni, equivalent
post holdersin other relevant organisations,
nationally and internationally, external
customers,agencies,and bodies, including
government and commercial organisations,
media outlets and journalists.

CANDIDATE

PROFILE

Qualifications, knowledge and
experience

e Skilllevel equivalenttoachievementofa
professional qualification or postgraduate
degreeinarelevantfield (suchasa
postgraduate diplomain media, marketingor
publicrelations),supported by demonstrable
professional experience atastrategic level.

e Provenexperienceinasenior
communications role, withinacomplexmulti-
faceted operation, withatrack record of
success instrategic communication planning
and execution, including the exploitation of
digital communication toolsand platforms.

e Demonstrablesuccessasafirst-rate media
relations operator, with excellent news sense,
spot-on judgement,acute political savvyand
highly developed writing skills.

e Provenexperience of leadingcommunication
responsesto unplannedeventsandin crisis
communicationand issues management.

e Provenleadership experienceinarange of
demandingandinfluential roles.

e Proven experience of managingsignificant
organisational change.

Management and teamwork

e Substantialleadershipand management
experienceatasenior level.

e Abilitytoleadand develop diverse teams,
empoweringand supporting people,
creating effective organisational structures
and managingthroughinfluenceaswellas
through executive authority.

e Abletodemonstrateleadershipandtoraise
performance standards throughout own
workareas.

e Abletorecogniseand deal with obstaclesand
difficulties sothat teams can deliver.

Planningand organising

e Astrategic thinkerwiththeability to planand
evaluateinthe short,mediumandlongterm,
alongside the day-to-day demands of a fast-
paced newsagenda.

e Abletochampionandoverseethe
department’s contributionto the University’s
Strategyandtolead onthe department’s
strategiesand plans.

e Abletoimplementsuccessful change
management initiatives and formulate
strategic plans thatreflectand supportthe
priority needs of the University.

Problem solving and initiative

e Provenability toidentify reputational risks
anddevelop strategiesto manage and
mitigate them.

e Provenability to makejudgementson
significant new problems where precedent
may notapply.

Communicatingandinfluencing

e Evidence of highly developed interpersonal
andinfluencingskills withademonstrable
ability toachieve personalimpactinworking
relationships, ideally withawide range of
internaland external stakeholders, including
individualjournalists, mediaoutletsand
senior stakeholders withinthe HE sector,
governmentand beyond.

e Provenabilitytoinfluence, persuadeand
change the motivations, attitudes and
behaviours of multiple audiences, both
internaland externaltothe organisation.

e Ability to establish credibility quickly to work
effectivelyand collaboratively with cross-
functional teams.

e Outstandingwrittenand oral communication
skills.

Other skillsand behaviours

e Abletodemonstratealignmentwiththe
University’s corevaluesinallareas of work,
and championthose behavioursinthe
Department.

e Intellectual capacity, staminaandagility
todealwithabroad span of dutiesandto
gaintherespect of awide range of people,
balancinginternaland external demands.

e Personal presenceandableto projectand
inspire confidenceatalllevels.

o Highlevel of emotionalintelligence with
excellentjudgement.

Expected behaviours

e Applyandactively promote equality, diversity
andinclusion principlestothe responsibilities
oftherole.

e AsalineManagerandseniorleader,role
modelthe Southampton Behaviours
and work withthe management teamto
embedthemasaway of working withinthe
directorate.
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OUR CAMPUSES

We have six campuses in Southampton, one in Winchester and one in Malaysia.
Each has its own personality, world-leading facilities and specialisms.

\VeNnue ampu

Highfield Campus

Our main campus, Highfield, is the largest of our
campuses,and the heart of the University. It is
home to many of our state-of-the-art research
and teaching facilities,and combines a lively and
excitingatmosphere with calm, green
surroundings.

With cafes, shops, concert halls, gyms and even
astudent cinemaalongside academic facilities,
Highfield isahub of activity.

Thisisalso where we are planning significant
improvements to our student sports facilities,
includinga major expansion of the popular
Jubilee Sports Centre.

University Hospital Southampton
NHS Foundation Trust (UHS)

UHS is the main site for the study of medicine
and healthcare. It hostsa purpose-built research
hub,andis also home to the University’s
dedicated Centre for Cancer Immunology - the
first of its kind in the UK. This site will soon see
the development of anew medical health
research building.

Boldrewood Innovation Campus

Boldrewood is the base for engineering studies
and research. Facilities include laboratories for
studying unmanned aerial vehicles (UAVs), fluid
dynamics and high-performance sports,a
driving simulator, flight simulators, design
studios,a138m towing tank and our £48m
National Infrastructure Laboratory (NIL). The
NIL houses five new engineering laboratories,
includinga3zomx1sm large structures testing
laboratory and a cutting-edge geotechnical
centrifuge.

National Oceanography Centre
Southampton (NOCS)

Our unique waterfront campus, based at NOCS,
is one of the world’s leading research centres
forthe study of ocean and Earth science, with
facilities including the Coral Reef Laboratory,
amulti-use research aquarium, our 19.75m
purpose-built catamaran and the National
Oceanographic Library.
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With 200m of access to the waterfront, the
campusisalso the operational base for the
Natural Environment Research Council’s
(NERC) UK fleet of deep-searesearch vessels,
giving us unique access to research cruisesall
overtheworld.

Avenue Campus

Justafew minutes’ walk from Highfield,and on
the edge of Southampton Common, Avenue
Campus is the base for our humanities subjects.
Avenue has its own lecture theatres and
catering facilities, plusa purpose-built £3m
archaeology buildingand a new interactive
digital humanities hub.

Southampton city centre

Inthe heart of the Cultural Quarter inthe city
centre, our Sir James Matthews Building offers
updated teachingand learning spaces alongside
facilities for meeting local and regional civic
partners. The Buildingalso includes astudent
enterprise zone and an artisan cafe.

Ashort walkacross Guildhall Square from the
Sir James Matthews Building is the University’s
JohnHansard Gallery, one of the UK’s leading
contemporary art galleries, which plays a
dynamic role inthe cultural life of Southampton
and the region.

Winchester School of Art (WSA)

Based inthe historic city of Winchester, our
specialist arts campus is home to avibrant
community of over 1,300 art and design
students. With creative ambition at its core,
WSA offers cutting-edge resources and
facilities including specialist computer suites,
photography studios, laser cutting, 3D printing
and more.

The University is planning to expand its
presence in Winchester, with an exciting
opportunity from Winchester City Council.

University of Southampton
Malaysia

In 2021, we relocated our campus in Malaysia to
abrand new estate with state-of-the-art
laboratories, upgraded facilities,and improved
learningand recreational spaces.

University Hospital Southampton
NHS Foundation Trust (UHS)
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THE UNIVERSITY
AND ITS REGION

NATIONAL OCEANOGRAPHY
CENTRE SOUTHAMPTON
(NOCS)

UNIVERSITY HOSPITAL
SOUTHAMPTON NHS
FOUNDATION TRUST (UHS)

SIR JAMES
MATTHEWS
BUILDING

BOLDREWOOD
INNOVATION
CAMPUS

WINCHESTER
SCHOOL OF ART

The University’s core purpose and vision is to inspire excellence to achieve the
remarkable and build an inclusive world, and our partners in the city play a vital

role in helping usin this.

Ourfoundationsand heritage make the
University agateway to theworldand our
Strategy emphasises our commitmentto ‘place’
andbeingacivic university. Weare deeply
committedto Southamptonasacity of culture
andacrosstheregionwill further develop our
civicrole of makinga positiveimpact.

Beingacivicuniversityallows ustorethink
how we contribute to our region,sothat civic
engagement can become hardwiredinto
institutional culture.

Articulation of the benefit the University brings to
theregionthroughthe productive relationships
we have withlocaland regional government,
willhelp mobiliseacommunity of supportersto
benefitallcommunities. Over 50 per cent of our
UK-based alumni (over 80,000 people) live within
5o miles of the University alongside ‘friends’

who supportus philanthropicallyandthrough
collaboration.

Underpinned by the four pillars of the Civic
Charter-Place,People, Partnershipsand
Impact -wewillworktogetherwith our friends
andcivic partnershipstoimprovethe lives

and environment of peopleacross diverse
communitiesinajustandresponsible way. The
University willbecomeatrulyintegrated part of
its local communities.

Southampton

Southamptonisafantastic placein whichto
live,workandsocialise. Regardless of what life
stage youareat,you willfindadynamicand
vibrant city that caters forall. Withan enviable
location onthe coast,yet just overanhour from
London, theregion combinesincredible natural
beauty withathrivingsocial scene - makingit
adesirable place tolive! Asan ethnically rich
city thatis growingrapidly, Southamptonis
benefittingfrom considerableinvestmentsin
theregion.

Thecity centreis currently thrivingthanks to
over £60om of regeneration plansand projects,
including the historic Bargate Quarter, with new
hotels,homesandtransportlinks. Thisisacity of
growthandtransformation,anditisan exciting
timetobehere.

Thereissomethingforeveryonein
Southamptonandthe surroundingareas. For
outdoor enthusiasts, water sports, sailing

and ocean racingare easily available, while the
beautiful New Forest National Park s just 30
minutes away. With many excellentlocal schools
and nurseries, families will find afantastic quality
of life,while there’sathriving LGBTQ+ social
scene.Multiple faithsare celebrated in the city,
andtherich cultural heritage of Winchesteris
justonourdoorstep.

Winchester

Onthe edge of the South Downs National
Park,England’sancient capital, Winchester, is
steepedinhistoryandiscomplemented bya
livelyatmosphereandawide variety of pubsand
restaurants, museums, theatres and galleries.
With direct rail links to London, our Winchester
School of Art campusis one of the UK’s leading
artanddesigninstitutions.

7| View our virtual tours
7| Watch our video
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https://www.southampton.ac.uk/student-life/campuses
https://www.youtube.com/watch?v=g3h0IPgo1X4

Find out more

Contact Mark Holleran
southampton@talentedu.co.uk
02032902907



